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Trust Communications Goals

• Reduce stigma related to Trust beneficiaries

• Increase understanding and positively impact perceptions of the 
Trust, the Trust’s mission, and TLO activities

• Increase awareness of issues critical to beneficiaries 
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Trust Website

In the last 12 months:
- 76K active users
- 272K views

Top visited pages:
- Fall Land Sale
- Homepage
- OTC Land Sale/parcels
- Mini-Grants 



Trust Newsletter

• Launched in October 
2023

• 122 new sign-ups since 
launch (added to 
existing dist. list)

• For the most recent 
edition (October 2025): 

• Open rate 43.4%
• Click rate 6.3%

• Sign up promoted on 
social and via webpage

• Archived editions 
available online



Social Media

Trust Facebook: 6,320 followers (+1.1%) 
Trust Instagram: 1,313 followers (+12.4%)
Views (in last 12 months)
• Facebook 150.5K
• Instagram 10.9K

TLO Facebook 
• TLO Official, 594 followers (+4.8%)

• 52.7K views
• TLO Land Sales, 1,417 followers (-.5%)

• 1.9K views



Earned Media



Conference 
Sponsorships

6 events supported with 
Authority Grant funds 
approved in August.

An estimated 800  
attendees were at an 
event where the Trust 
was displayed as a 
sponsor.



Stigma Campaign
• Latest version launched spring 2024
• Features beneficiaries/partners in 

their own voice

March-June 2025
• Programmatic Digital, including 

streaming TV
• Google Search
• YouTube
• Hulu
• Cable/Network TV

Complimentary social media 
throughout year



About the Trust Campaign
30-second “explainer” 
animation                                
created in 2023/radio spot with 
a similar script

Dec. 2024 – Feb. 2025

Digital ad buy:
• Programmatic, including 

streaming TV services
• YouTube
• Digital Audio (Spotify, 

Pandora, SiriusXM radio)
Public Radio

New creative planned for FY26



2025 Fall Land Sale Auction
Website, digital & social ads, social, email, 
print ads, media release, targeted letters to 
adjacent landowners, Trust e-newsletter

• 1.28M impressions
• Print ads in 11 newspapers



Highlight: Branding (“Look and Feel”) 



Branding, Cont’d



Highlight: Trust Social Mentions



Highlight: Beneficiary Asset Collection



On the Horizon:

• FY25 Annual Report

• Strategic Plan rollout

• New media campaign materials

• 2026 Legislature

• 2026 Improving Lives Conference
- Save-the-date: Sept 17-18, 2026



Thank You

Questions?
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