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Trust Communications Goals

* Reduce stigma related to Trust beneficiaries

 Increase understanding and positively impact perceptions of
the Trust, the Trust’s mission, and TLO activities

* Increase awareness of issues critical to beneficiaries




Our Website

In the last year:

* Increase in total traffic

 1.9% increase in total users
e 123K visitors
o 172K visits

* Top pages:
 Fall Land Sale
 Stigma page
» How does the TLO Support

beneficiaries?
« Home page
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Earned Media

Coffee at KYUK
SPREGR

The Alaska Mental Health Trust Authority is

coming to Bethel

Published October 27, 2023 at 2:10 PM AKDT
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Opinions

OPINION: Alaska Psychiatric
Institute has made great progress
in improving mental health

Daily News-Miner

S FAIRBANKs

a company of The Helen Snedden Foundation, a nonprofit corporation

New mental health outreach program
focuses on families and children

Carter DedJong Jun 27, 2023

services

By Kim Kovol
Updated: August 19,2023
Published: August 19,2023
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Providence breaks ground on
behavioral health crisis center in
Anchorage that aims to keep
people out of emergency room

By Rachel Cassandra. Alaska Public Media - Anchorage - September 1, 2023
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Alaska doctor wheels hope to survivors
of traumatic brain injury in his ‘Brain Bus’

He says treatment can help unhoused people, survivors of domestic
violence

BY: CLAIRE STREMPLE - NOVEMBER 4, 2023  5:00 AM
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Juneau hospital, Housing Fir |

receive Alaska Mental Healt
Trust grants

September 14, 2023 hy Katie Anastas, KTOO
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Trust Land parcel at Blind River Rapids up
for auction

Alaskamentalhealthtrust.ore parcel viewer




Earned Media

HB 172 Report
Coverage

Providence Palmer Project,
- Multiple topics Crisis Guardianship
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Earned Media: Partner Mentions

Alaska Eating Disorders Alliance

DA 1h- @
Special thanks to the INCREDIBLE AKEDA Board of Directors, our facilitators at Agnew : : Beck
Consulting and funding from Alaska Mental Health Trust Authority that helped us have a very
fruitful day of strategic planning on Sunday. We are dreaming big about how to prevent, identify,
treat, and support Alaskans impacted by eating disorders, and excited to use the framework that
will come from this planning session to help us continue to grow. Interested in being part of the
solutions? Contact us, or donate to help us meet our mission! #Alaska #mentalhealth
#eatingdisorders #nonprofitlife

+ i MOMS

MATTER NOW

Expectant Moms, Empowered
Moms - Module 1

by Holly Brooks and
Calisa Kastning

= ]
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YoungLives Alaska ..
September 27 at 8:15PM - @

What is different about Younglives is that we don't wait for teen parents to come to us... we GO
to where teen parents are. We call this contact work! One way we do this is by building
partnerships and serving in teen parent programs to help them thrive. We are excited to be back
in classrooms this falll What's even better is when we have 3 organizations that care about young
families working together to offer the education parents need to succeed! @Benny Benson
Secondary School @younglivesanchorage @cpcanchorage Alaska Mental Health Trust Authority
#educationempowerment

Il

Follow

momsmatternow @ Did you know there’s an audio ve
the Expectant Moms, Empowered Moms course? Just i
favorite podcast or audiobook, you can listen to the col
modules whenever you arel Maybe it's in the car, on a
soccer practice. Wherever you are, you don't have to b
computer screen to complete this course!

’@ momsmatternow -
i
®

{3 Set an hour a week aside for you to be supported. |
and empowered on YOUR motherhood journey!

Q@ 17 you are an Alaskan expectant mom/birthing
with children under the age of 10, check out the qualify
criteria to take this course for FREE (with paid gift card
thanks to @akmentalhealthtrust and @recoveralaska) !|

& Qualifying criteria (very inclusive) and link to the pre]
enroliment survey are in the link tree in the biol

#podcast #audio #motherhood #birthingperson #alas!
#alaska #maternalmhmatters #maternalmentalhealth
ter @kajabi #

Edit

g@ recoveralaska Thank you! This is just an impactful cour.
. 2w 1like Reply

ﬁ vikki_bhai_12345 D.m to @_realityrecords

2w Reply
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Nukon Kuskokwim Health Corporation
November 7 at 4:00 PM -

support and improve behavioral health services in the YK Def*

Trust guests, YKHC staff and Board Members traveled to Tok
Napakiak, St. Mary’s, and Kwethluk, to meet with Tribes, mun|
governments and other community leaders. Quyana to the H
community members, who took time to share their wisdom,
requests for support and services. Read more on our websit
https://www.ykhc.org/ykhc-hosts-alaska-mental-health.../ PH
during the visit to Kwethluk.

Thank you to the Alaska Mental Health Trust Authority, our g
partners and YKHC staff and board members for your suppo
the significant need for behavioral health service in the regig

rt Wood Johnson Foundation.

Increasing access and resources for behavioral health in the region is a priority
for YKHC. We were grateful for the opportunity to host Alaska Mental Health
Trust Authority during their Rural Outreach Trip to the Yukon-Kuskokwim
Region last week. The three-day visit was focused on identifying ways to

4 alaskapublic @

Original audio

“)

@ alaskapublic # This Saturday, October 14, from 1to 4 p.m.,
Alaska Public Media is hosting its second annual Mental Health
Resource Fair at the Fairview Rec Center (1121 E. 10th Ave. in
Anchorage). The fair is free and family-friendly, with
complimentary food and kids activities. This year more than 35
local organizations will offer information and resources related to
wellness and mental health. You can learn about what to do in a
crisis, apply for benefits, find a therapist, and much more.

Come by to:

= Meet representatives from a variety of community resources
B Talk to local behavioral health and substance use treatment
providers

B Apply for programs like SNAP, WIC and health insurance

B Learn about mental wellbeing

Open to all — whether you need help or want to know how to
support those who do. Visit alaskapublic.org/events for more

information (link in bio), or visit our Facebook event.

There is free parking on-site. Need a ride? People Mover routes
11, 20 and 30 will get you there!

vQav W

Alaska Department of Natural Resources
k August30 - Q@

o Alaska Mental Health Trust Authority
Published by David Harper @ - August 23 - @

Curious as to how the Alaska Trust Land Office's work and its sale of Trust lan
helps fund community services for Alaskans with behavioral health condition:
a... See more




Lands Campaign — FY23

* 30-second “explainer” animation

created last year
 April - June, 2023
« Digital ad buy

* Meta

* Programmatic
* YouTube

« Landing page for all digital
ads educates about the unique
role of Trust lands

Land Office

Managing 1 Million Acres ...,

I1 »l 4 o030

Trust

Alaska Mental Health
Trust Authority

HOME ABOUT v BENEFICIARIES v CONNECT v TRUST LAND OFFICE + Q

# / TRUST LAND OFFICE / HOW DOES THE TRUST LAND OFFICE SUPPORT TRUST BENEFICIARIES?

How Does the Trust
Land Office Support
Trust Beneficiaries?
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Lands Campaign FY23 — how’d we do?

April —June 2023

e Total digital impressions: 9.7M

e Total clicks to site: 27.9K

e .54% click-throughrate (above avg.)

e 51.7% vide completionrate

e Pre-rollvideo performed best

e Meta: 2.6M impressions and 2.5K clicks New video! Learn about the
connection between Trust lands .
and Trust beneficiaries.

' WATCH IT HERE




Lands Campaign — FY24
» Existing creative
* Digital video and YouTube

» Adding statewide public and
digital radio

 Script similar to existing voiceover

* December 2023 - February 2024



Stigma Campaign — upcoming

* Next iteration planned for spring 2024
* Asset collection currently underway

* Video and photo components

* Media plan TBD

e 2023 research considered




Fall Land Sale

September - November 2023

Paid Media

e Print Ads

e Digital Ads

e Google Search Ads
e Meta

Also:

* Website
Social media
E-Newsletter
Media release
Postcards
Email

Your Piece
of Alaska

Is Waiting!

Annual Land Sale

»

Land Office

Bids Due Nov. 27, 2023

Learn More

Trust —
e

Annual

LLand Sale

nique Parcels

Available Statewide
SEPT. 13 - NOV. 27

FALL LAND SALE

Closing Nov. 27




Highlight: ADN Sponsored Content

4-part series on efforts related to Crisis Now e

O\ﬁ‘m\aﬂes *

May - June 2023

General audience

Web and print

Boost through ADN & Trust social

Results(total for 4 stories)

- ADN.com homepage reach: 438.4K
Views: 2,955

Facebook reach: 28.1K

Facebook reactions: 2,506
Facebook clicks: 821

Full-page print story for each

Average time on page (ADN): 2:10




Highlight: E-newsletter

* Quarterly
* Opportunity to highlight

* Key efforts

 Awareness events

* Media releases oot

» Grantees et m:oe

» Beneficiary stories °§§§:;;gg::3:;;; e
* And more s

* Promote on social e ¥
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Coming Up: Improving Lives Conference 2024

[ he Alaska
Mental Health

-l.i L1s1 \H]II]IFI' il‘\

Improving Lives
* Fall 2024 - date TBD Conference

* Build on inaugural event in 2022

 Anticipate a similar format

* Plenary sessions
» Breakout

» Keynotes

* Reception

* Work with partners to develop themes

* Funding in the FY23 and FY24 budget




Coming Up: FY23 Annual Report

» January 2024

* Meet reporting
requirements

Trust Annual Report

 Highlight work of Trust Fiscal Year 2023
and TLO

» Increase awareness of (Beautiful)
the impact of Trust Cover TBD

resources




Coming Up: Carbon Marketing

* Working with TLO on materials
to support marketing Trust
carbon opportunities

N




2023 Research: Beneficiary Stigma

Survey basics:
« Summer 2023
 Statewide
* Via text (new this year)
« Sample: 1,314 Alaska Adults 18+

Purpose:

» Better understand stigma associated with our beneficiaries
among Alaska’s population

 Inform Trust efforts to address stigma




How did we measure stigma?

« Examined 6 beneficiary types

Alcohol misuse

Drug misuse (opioids)

Traumatic brain injury

Intellectual/Developmental Disability (Autism Spectrum Disorder)
Mental Illness (Bipolar Disorder)

Alzheimer’s disease

« A paragraph describing a person experiencing each beneficiary
condition was developed

» After reading the description, surveyor used a series of
agree/disagree statements to assess stigma




Some Findings

 Results indicate alcohol misuse is the most stigmatized

* Drug misuse is also stigmatized, but perceived as the likeliest
to experience discrimination/be uncomfortable disclosing
their condition

» Developmental disability is the least stigmatized of the
conditions described in the survey

» Alzheimer’s disease also scored “high” for some stigma
statements

 All statements above were also true in the 2021 survey




Results Summary

‘ Develop-
Brain Mental mental
Alcohol Injury lliness  Disability  Alzheimer's
Likely to worry about what people would think if he/she
disclosed his/her condition 2.96 3.06 2.56 2.98 2.51 2.52
Likely to have trouble maintaining employment 2.87 2.51 2.46 2.46 2.04 2.94
| would feel uncomfortable if he/she sat next to me on an
airplane 1.64 1.53 1.26 1.57 1.28 1.39
Would be likely to act in unpredictable ways 2.72 2.40 2.06 2.82 1.92 2.87
Would be likely to pose a danger to him(her)self or others | 2.62 2.24 1.40 2.10 1.13 2.42
| could imagine myself being friends with him/her 2.49 2.49 3.26 2.85 3.14 3.02
Would be likely to experience discrimination in his/her
community 2.65 2.88 2.49 2.68 2.71 2.44
| would feel comfortable renting an apartment to him/her | 1.75 1.78 2.82 2.49 3.00 2.01
| would find it easy to have a conversation with him/her 2.51 2.76 2.74 2.77 2.66 2.37
| would be comfortableif myparent or child had a
friendship with him/her 1.92 1.93 3.11 2.57 3.20 2.97
lwould trust him/her to be responsible for something
valuable of mine 1.07 1.18 2.10 2.01 2.65 1.07
lwould be comfortable employing someone like him/her 1.44 1.87 2.64 2.28 2.88 1.57




Condition Management Clause, Stigma Scores for
Alcohol Misuse, Drug Misuse, and Mental Illness

Alcohol Drugs Mental IlIness
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Perceptions: Subject Gender

Alcohol Misuse
* More likely to feel comfortable renting an apartment to a female

Brain Injury
* More comfortable with a friendshipwith a female

Mental lllness
* More comfortable with a friendshipwith a female

Developmental Disability

» Males are perceived as more likely to have trouble maintaining employment,
and more likely to act unpredictably

Alzheimer’s disease
* More comfortable employing a male




Is stigma getting “better?”

 Results indicate an average negative shift for each group
* Mental illness saw biggest shift, developmental disability the smallest

* What does this mean?
« Text vs phone format

« How this impacts the Trust



Perception of the Trust
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Thank You

Questions?
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